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A Taste for French Style in Bourbon Spain: 
Food, Drink and Clothing in 1740s Madrid
Nadia Fernandez-de-Pinedo and Corinne Thepaut-Cabasset*
The eighteenth century saw the culmination of a process of consolidation for 
commercial networks between continents and cultures, East and West being 
connected in Europe by semi-luxurious and luxury goods.1 However, we must 
remember that each country and region had complex socio-economic and 
cultural networks that were interconnected yet distinctive. As Ina Baghdiantz 
McCabe noted, ‘each society, even every city, has its own history’.2 The patterns 
of consumption in Madrid were therefore not necessarily the same as those 
found in the rest of Spain. Nevertheless, cities were nodes of encounter, the 
best places to show off -  to see and be seen -  and they represent an ideal scene 
to study the consequences of the circulation of goods and people. In the 
eighteenth century, Madrid was a major capital marked by enormous 
differences between social groups that competed for political power and 
position, not only in the city but also in the colonies, where dress and 
appearance were important cultural codes. These characteristics made the city 
a place of eager exchange of new products and fashions. In this sense, it was 
open to the world and modern in its consumption patterns. It should not be 
forgotten that Madrid was an imperial capital and, as with other such capitals, 
consuming while producing very little meant that it played a limited role in 
terms of redistribution.3
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World: The Trade and the Culture o f  Clothing in the Spanish Colonies 1600-1800.
This chap te r attem pts to offer a p ic tu re  o f  how  taste and  luxury  channelled  
u rban  consum ption  in M ad rid  in  the  1740s, focusing on  a segm ent o f  society 
w ith  h igh  average incom e th a t lived in  the  capital and  was in  con tac t w ith  the 
co u rt an d  w ith new  trends. Taste was shaped  by ind iv idual choices, availability 
an d  popularity . This p articu la r case study  reveals the im p o rtan ce  o f  d em an d  
for F rench p roducts w ith  regard  to th e ir  exclusivity and  quality  -  F rance had, 
o f  course, a ttained  an in te rna tiona l renow n w ith an im age linked  to  elegance, 
lux u ry  an d  style tha t all E urope w an ted  to im itate  (see also the chap ters by 
C lem ente, N o rth  and  Ilm akunnas).4 It also offers a w indow  on  the ways in 
w hich taste for French p ro d u c ts  an d  fashionable goods in terfered  in luxu ry  
netw orks th ro u g h o u t e ig h teen th -cen tu ry  Spain.
A lthough  F rench p ro d u cts  always had  a significant presence in  th e  C astilian  
m ark e t,5 w ar an d  th e  arrival o f  P h ilip  V, D ue d ’A njou, an d  the g ran d so n  of 
Louis X IV  -  w ho first m arried  M arie Louise o f  Savoy (1701-1714) an d  then  
E lizabeth  Farnese (1714-1746) -  h a d  an im p o rta n t influence on  m ateria l 
cu ltu re  an d  social practices in  M ad rid .6 Influenced  by  his g randfather, Philip  
changed  the  rela tionsh ip  betw een  the  co u rt an d  the state, as th e  French 
B ourbons did, to  ensure g rea ter influence o f  the  adm in istra tion  o f  the  state .7 A 
new  elite em erged  th a t was linked  m ore to  the  adm in istra tion  o f  the  state than  
to  th e  trad itio n a l relations o f  th e  o ld  aristocracy. This new  w ealthy g roup  was 
associa ted  w ith  establish ing a peerage for services, especially d u rin g  th e  W ar o f  
the  S panish  Succession (1701-1714), an d  w ith  th e  sale o f  noble titles rela ted  to 
the  financial needs o f  the  m onarchy .8 Ih e s e  political ad justm ents, w hich 
p rovoked  w idespread  opposition  am ong  the  long-established elite, w ere 
accom pan ied  by changes in cerem ony  an d  were an  a ttem p t to  reform  the  co u rt 
w ith  a significant im pact on  taste an d  luxury.9 C ourtesy  an d  etiquette , view ed 
as a soc io -econom ic an d  political system , began to change in  the e igh teen th  
cen tu ry .10 O n  a E uropean  scale, k ings p o p u la rized  an d  even m a n d a te d  m ajo r 
fash ion  tren d s am ong the  elite.11 C an tillon  alludes to th is trick le-dow n  effect 
w hen  he n o ted  th a t the prince  ‘w ho is cop ied  by his court, norm ally  de term ines 
th e  in sp ira tion  and  tastes o f  the  o th e r  land lo rds in  general’.12 W ith  a F rench  
k ing  in  Spain, F rench goods w ere associated  w ith  luxu ry  an d  status, an d  
d e te rm in ed  th e  style o f  the cou rt, as C lem ente dem onstra tes for N aples in 
th is volum e. I f  we consider goods to  be an in fo rm ation  system , gifts (e.g., 
pa in tings an d  sculptures, bibelots, ceram ics from  Sèvres, G obelins tapestries,
an d  jew ellery) fuelled an  incessant trad e  in  in fo rm ation  betw een  F rance and 
Spain; they  w ere ru led  by the  sam e dynasty  and  linked by new  com m odities in 
the  m ark e t.11 French com m odities acqu ired  a co u rt status’, linked  to  g o o d  taste 
w hich  m akes attem pts to  d istingu ish  betw een  taste an d  lux u ry  a challenging 
task, especially w hen  Louis XI V s  co u rt á la m ode  reached  its peak.
Taxes, imports and luxury
The d o cu m en t used  as a source for th is  chap ter is a tax called the  décim a  (the 
ten th ) w hich  was levied to  finance the  W ar o f  Jenkins’ Ear against E ng land  and 
w ou ld  d isappear once the  specified am o u n t was fully co llected .14 In theory , the 
décim a  h ad  to  be collected as a d irec t tax  on  the  incom e o f  every  sub ject o f  the 
C row n except for persons w ith  special im m un ity  such as clergy (bu t not 
nobility) an d  accord ing  to th e ir  assets. In  reality, it was collected  in  different 
ways, accord ing  to  the  characteristics an d  agreem ents reached  in  each place. In  
som e tow ns, th e  co llection  was based  on  d irec t taxes, but, p robab ly  because o f 
th e  incapacity  o f  the  ad m in istra tio n  o r  th e  resistance o f  p riv ileged  groups, it 
w as often  levied as an ind irec t tax  a n d  collected  by a to p -dow n  q u o ta  system  
in  various different ways.15
In  M adrid , the  collection o f  th is  tax w as assigned to  the  Big Five G uilds o f 
th e  city because they  w ere th e  ones th a t advanced  th e  K ing th e  am o u n t 
es tim ated  to  be collected  in  th e  tow n. In  exchange, th e  Big Five G uilds charged  
tow n  custom s du ties to  everyone w ho b ro u g h t goods for th e ir  ow n co n su m p tio n  
th ro u g h  the city’s gates.16 The advantage o f  th is w hen using the  tax  records as 
a source lies in  the fact th a t it reflects a specific levy th a t was app lied  solely and  
exclusively to  a series o f  p ro d u c ts  fo r personal consum ption . The tax  d id  no t 
affect basic goods such as b read , b u t o the rs o f  a w ider scope. Som e o f  the 
p ro d u c ts  w ere ‘everyday goods’ (olive oil, w ine, p o rk  fat, etc.), o th e rs  m igh t be 
charac terized  as ‘luxuries’ o r even ‘positiona l goods’ (textiles, jewellery, exotic 
tapestry ) and, in  betw een, ‘sem i-lu x u ry  goods’, a category  th a t w ould  include 
p ro d u c ts  such as sugar o r cocoa since th ey  m igh t have tran sfo rm ed  from  
lu x u ry  to  com m on  goods d u rin g  these years, particu larly  in  u rb an  
env ironm ents. We therefo re have a snapsho t o f  the shopping  basket o f  durab le 
a n d  sem i-durab le  goods, colonial p ro d u cts  an d  groceries con su m ed  b y  the
w ealthy classes. W hat m akes th is tax particu larly  in teresting  is the fact tha t it 
effectively shows the in ten tion  to  tax  the  u p p er o r m idd le classes, w hich  w ere 
previously free o f  o th e r ind irec t taxes. M oreover, it has an advantage over 
p robate  inventories in  tha t it records a w ider range o f  goods an d  gives us a 
dynam ic ra th e r than  a static p icture.
W e presen t here analysis o f  the  tax records for the p e rio d  1741-1743. W ith 
the aim  o f  analysing the s tru c tu re  o f  dem and , we have first classified the 450 
p ro d u cts  listed into eight m ajo r g roups, w hich in tu rn  are d iv ided  into 
subg ro u p s.17 The item s reco rded  m ost frequently  w ere clothes a n d  articles fo r  
personal use (50.7 p er cent), follow ed by luxury  fo o d  (37.3 p er cent) and  
household goods (9.6 p e r cent); o th e r  categories being  o f  m in o r im portance . 
W hen  it was possible to  standard ize  m easures, such as w ith  spices o r  certa in  
textiles, we were able to  establish p e r  capita consum ption  by gender an d  social 
class. We have assigned 3,819 people in to  seven categories o r  social classes 
b ased  on the in fo rm ation  p rov ided  in  the  docum ent: C row n, Ecclesiastic, 
C haritab le F oundation , A m bassador, N obility  (7 per cent), U pper M idd le  Class 
(73.7 p e r  cent), an d  Low er M iddle C lass (17.8 per cen t) .18
W h en  looking at gender, we see th a t m en m anaged  b o th  incom e an d  
purchases (90.4 p er cen t o f  goods w ere in tro d u ced  by m en) an d  th a t they  
b o u g h t articles for b o th  m en an d  w om en. However, w om en in tro d u ced  
p ro d u cts  th a t w ere focused m ore  o n  personal and  dom estic  use, such as fabrics, 
bedclo thes, table an d  k itchen  linens, underw ear, footwear, dresses and  
decorative articles, as well as certa in  dom estic  objects such as b raz iers an d  
spices. W om en appear to  dem o n stra te  a certa in  preference for th is  type o f  
shopp ing  because they  are the ones w ho sp en d  m ore tim e at h o m e an d  are, 
therefore, the ones w ho are responsib le  for dom estic  spaces.19
French commodities in Madrid: clothing textiles
At the  beg inn ing  o f  th e  e igh teen th  century , M adrid , as an im peria l capital, was 
a d istinctive consum er o f  new  goods com ing  from  the East an d  W est.20 W ith  a 
F rench  k ing  at the  Spanish co u rt lux u ry  w as inevitably rep resen ted  b y 'F ren ch  
taste , food and  design as it was already  happen ing  am ongst elite circles o f  all 
E urope .21
In o u r source, we know  the o rig in  o f  20 p er cent (1,440 o f  7,477) o f  all the 
goods, o f  w hich alm ost 13 p e r  cen t cam e from  France. This percen tage is 
certa in ly  h igher because m any p roducts, especially fabrics, cloth, gloves, gold 
an d  silver lace, silk and  th read , w ere m ade in France. However, we have 
considered  only  those  en tries w here the orig in  was specified (75.8 p er cent 
Spain, 13 p er cent France, 4.7 p e r  cen t C hina, 2.4 per cent H olland an d  1.9 per 
cen t for C uba, G erm any, Venezuela, Indies, Italy, Portugal an d  F landers 
com bined). F rench p roducts cam e p rim arily  via th ree  routes: the  n o rth , 
particu la rly  th ro u g h  the p o rt o f  Bilbao tha t served  as a w arehouse for all o f 
C astile up  to M adrid ; the south , th ro u g h  Cadiz; an d  the east, th ro u g h  the po rts  
o f  B arcelona, A licante an d  M alaga.22 In  th e  M editerranean , m erchan ts  from  
M arseille sen t c lo th  from  C arcassonne, Toulouse, Lyon to  C adiz an d  C artagena 
an d  Languedoc, in add ition  to  A m erican  an d  A sian p ro d u c ts .23 W here d id  
m o st o f  the  d em an d  for F rench  item s com e from ? O nly  4 per cen t o f  F rench 
p ro d u c ts  were in tro d u ced  by w om en; p er cap ita  the nobility  p u rch ased  the 
m ost item s, follow ed by the  m idd le  u p p e r class and  low er m idd le  class (see 
Table 11.1).
M oral an d  eth ical values h a d  always b een  associated  w ith  appearance an d  
the  co n su m p tio n  o f  luxury, especially  after the religious R eform ation  in  the 
seven teen th  century, so c lo th ing  w as im p o rta n t in signalling  s ta tus an d  
character.24 Sem pere and  G uarinos re la ted  laziness an d  relaxed a ttitudes to  a 
ce rta in  type o f  clothing, an d  su m p tu a ry  laws sough t to regulate it.25 Trade, 
religion, cu ltu re  and  econom ic po litics in fluenced  taste an d  d e te rm in e d  the
Table 11.1 Table of demand for French products by social class, 1741 -1743
Type of Product Mid-Lower
Class
Mid-Upper Ambassador 
Class
Nobility
Colonial Stimulants 1
Confectionary 5 1
Sugar 6 2
Bedclothes 8 1
Table and Kitchen linen 3 10 3
Underclothes 1 6
Fabrics 20 106 1 11
Leather and Fur 1 1
gradual adoption  o r  ab andonm en t o f certa in  habits or styles. In th is  sense, 
M adrid  com bined  two facets tha t w ere decisive for fashion-m akers: it was b o th  
a m etropolis and hom e to a royal co u rt.26 The court em phasized  the se tting  o f 
‘Paris fashion in E urope;27 indeed , C harles II o rdered  the co u rt to  w ear ‘a la 
francesa’,28 bu t th is only  took  place w ith  a clear passive resistance on  b eh a lf  o f 
th e  Spanish population , w hich favoured th e ‘traje de golilla,29 black su it ,‘jub ó n ’, 
b reeches and  pe tticoat and  ‘b ria l’ in  the  case o f  w om en. In an apparen tly  less 
do m in eerin g  way, Philip V sough t to  standard ize  French fashion, an d  in 1707, 
F rench  dress was com m on: frock coat, w aistcoat an d  breeches, wigs, high- 
hee led  shoes and  big bu tto n s .30
It is im p o rtan t to  no te  tha t, th ro u g h o u t the eigh teen th  century , m any 
p ro d u c ts  played a cen tra l role as social m arkers, especially in u rb an  popu lations. 
To ad o p t o r n o t the  new  fashion w as connected  to the d icho tom y  o f Spanish- 
trad itio n -p la in /F ren ch -n o v e lty -co lo u rfu l.31 It addresses tw o relevant m atters. 
O n  the  one hand , clo th ing  expressed  political asp ira tions an d  can be seen 
as a w eapon and as a sym bol o f  transgression , exem plified by the  w ords 
o f  Roche ‘in the  battle  o f  appearance’.32 U ntil the eigh teen th  century , the 
pow er o f clo th ing  as a code had  been  allow ed to  d istinguish  social classes, bu t 
also to  dem onstra te  g o o d  taste  to  o the rs.33 For exam ple, w earing  a m ilita ry  
un ifo rm  was a way to  follow  a style th a t Louis X IV  b ro u g h t in to  fash ion .34 
F u rth e rm o re , em ulation  by w earing  luxurious clothes cou ld  d isguise and  
d is tu rb  social o rig in  since one o f  the  large issues in  the ancien régime was 
appearance and sta tus.35 The n eed  to  be d istingu ished  by social class w as one 
o f  the  reasons b eh in d  the  P ragm atics o f  1723, w hich specified the  dress code 
for each trad e .36
O n  the  o ther hand , critics o f  the  F rench  tren d  focused on  the  am o u n t o f 
fabric th a t th is  fashion entailed , as th is  inevitably m ean t g rea ter expense in 
textiles tak ing  in to  accoun t th a t m ore  th an  a dozen  suits w ere desirable in 
o rd er to  m ain ta in  a public  im pression  o f  p ro sperity  an d  w ell-being.37 F rench  
dress, as a dress un ifo rm , w as d en o ted  by fabric type and  colour.38 F rench  taste 
cou ld  be seen as consp icuous co n su m p tio n  since a show y an d  n o t easily 
affordable m ode had  significant econom ic conno tations. C on sid erin g  th a t an 
appreciable am o u n t o f  expensive fabrics w ere im ports , th e re  w ere also 
im plications for the balance o f  trade. A dd to  th is the  ex tra  costs faced by 
ind iv idual consum ers an d  one can readily  appreciate b o th  the  critic ism  o f  th is
type o f  dress an d  the project to  in tro d u ce  a national dress. As the  chap ters by 
C lem ente, N orth  and  S tobart m ake clear, the criticism  o f  T re n ch ism ’ can 
also be seen elsew here in E urope, especially  England.-19 In  the rise o f  social 
an d  econom ic British patrio tism , French dress proved to  be valuable cu ltural 
p ropaganda.
Textiles seem  to have been  closely co n n ected  to  d em an d  factors (F igure 11.1), 
such as incom e availability (collection  o f  w ine an d  g rain  incom e) o r  even 
religious holidays (C hristm as an d  Easter). As G iorgio Riello has p o in te d  out, 
textiles can assum e as w ide a range o f  m ean ing  as th e  uses for w hich  they  are 
em ployed’.'10 It is difficult to  estim ate the percentage o f  textiles used  for clo th ing  
o r  fu rn ish ing  in th e  ‘fabric’ section  o f  o u r source. W hat is reco rded  is the 
am o u n t o f  the fabrics in troduced , n o t its final use. But we do know  the  natu re  
o f  th e  textiles. The m ajority  o f  those  from  France (m easured  in m etres) were 
linens, w ith  m arket seasonality  in tw o m onths: M arch and  especially  O ctober, 
co incid ing  w ith  the collection o f  lan d  ren ts  an d  change o f  season. Savary no ted  
th a t th e re  was a very  specific m arke t in the  capital because all w oollens and 
linens th a t w ere sent th ro u g h  B ilbao to  M adrid  shou ld  be 25 p e r  cen t coarser 
an d  b e tte r’ th an  those  sent to  C adiz, A ndalusia  and  the Indies, n o t on ly  because 
th e  co u rt was located in M ad rid  b u t also because the con tinen ta l clim ate 
m ean t cold  w inters an d  th icker clothes. F rench ships w ere sen t to  Bilbao in 
A ug u st-S ep tem b er to d istribu te  goods to  the in te rio r o f  C astile for the au tum n
Linen
Wool
Figure 11.1 French fabrics, linen and wool, introduced in M adrid (1741-1743) in 
metres by months.
an d  w inter.'11 However, it is im p o rta n t to no te tha t linen is a p ro d u c t th a t had 
co n stan t d em an d  because item s such  as bedclothes, underw ear an d  tablew are 
w ere m ade from  it an d  w ere usually  b ough t an d  used th ro u g h o u t the  year. The 
com m on  view was th a t linen was associated  w ith  cleanliness, m ak ing  linen 
ideal for dom estic use.'12 A m ong  the  2,646.47 m etres o f F rench linen  fabrics, 
those  th a t stand  ou t com e from  M orlaix, R ouen and  Troyes, the last being 
ren o w n ed  for the varie ty  an d  q u an tity  o f  its linen an d  m ixed  hem p -lin en  
p roducts. W h en  analysing by social class, h a lf  o f  all linen  (1,376 m etres) was 
b o u g h t by  the  nobility, w ho especially favoured linen from  R ouen, rep u ted  for 
its fine cloths. The u p p e r m idd le class and  low er m iddle class focused  less on 
one type o f  linen, and  in tro d u c ed  a g reat varie ty  o f  fabrics an d  a fu ller range o f 
p rices an d  qualities (see Table 11.2).
W oollen  fabrics w here the p rices are no ted  reflect tw o trends: the  purchase 
o f  cheap fabrics such as sem piternal, serge, ca lam anco an d  druggets, an d  the 
expensive an d  h igh -quality  w oollen  cloth from  E lbeuf an d  A bbeville tha t
Table 11.2 Purchase of linen French fabrics, by type and metres and social strata
Linen Fabric Middle Upper 
Class
Lower Middle 
Class
Nobility
bretafla/Brittany 49
crea 35
cambray/Cambric 26.9
estopilla/long lawn 48.72
lienzo cambray/Cambric linen 60.48
lienzo casero/home-made linen 26.04
lienzo de Bretaña/brittany linen 16.1
lienzo de Francia/French linen 61.6
lienzo fino de Francia/French 23.1
thin linen
lienzo estopilla de cambray/ 8.4
Cambric long lawn linen
lienzo morlés/Linen Moríais 469.28 14.38
lienzo Trué/Troyes linen 307.44
lienzo ruán/Rouen linen 101.64 1375.92
londrina encarnada de Francia/ 1.47
Scarlet woolen cloth weaved in
London
terliz/drill or ticking 21
relied  on m erino  w ool (see Table 11.3). It is no tew orthy  th a t the  top  F rench 
superfine cloth from  Louviers does n o t appear in  the tax records. C o lou r was 
one o f  the m ost significant issues w hen  classifying an d  choosing  fabrics, and 
th ree  s tan d  out in the records: blue, black an d  scarlet. F rom  the 1720s onw ards, 
th e re  w ere constan t com plain ts from  C astilian  m anufactu re rs regard ing  the 
Spanish inability  to  achieve th e  quality  an d  vividness o f  foreign ones, especially 
in m ixing an d  g ran a .13 G erôn im o  de U ztâriz w rote th a t ‘th e  quality  o f  fabrics 
will do  little if  it is n o t accom pan ied  by the  nuances and  co lorfu l’ an d  gave the 
exam ple o f  Lyon silk fabrics.44 B oth Lyon and  Sedan p rov ided  fine cloth, 
especially in  colours tha t th e  Spanish w ere unable to  rep roduce .45 There was 
h igh  d em an d  for b righ t co lours an d  fine fabrics am ong  the m idd le  an d  upper 
classes. The F rench  textile industries o f  Bretagne, P icardie, L anguedoc- 
R oussillon  and  H au te -N o rm an d ie  fo u n d  a good  o p p o rtu n ity  in  th e  C astilian  
m arket.46 The im pression one gets is th a t very  few C astilian  w oollen  cloths 
reached  the  prices o f  A bbeville an d  th a t m ost o f  the  w oollen clo ths in tro d u ced  
in  M adrid , from  Alcoy, Béjar an d  Segovia, w ere o f average quality.
H igher prices for wool ranged  from  75 -90  reales for w oollen g rana cloth, the 
m ost valuable o f all the fabrics, dow n to 48 -5 0  reales for E lbeuf second. A m ong 
the costliest were cochineal, scarlet, France écarlate o r blue o r b lack Sedan, 
ind icating  that the colour o f the  cloth was an im portan t e lem ent o f  value. This is 
also seen in  cheaper fabrics such as rateen, w here the price for scarlet ranged 
betw een 22-30  reales. C lothes w ith  scarlet colour were associated w ith  ‘w ealth 
an d  royalty’.47 Im ports o f cochineal into Europe greatly encouraged  the 
m anufacture o f  b righ t scarlet an d  crim son  fabrics. France im ported  p a rt o f its 
supply  o f  cochineal from  Saint D om ingo  and, from  the seventeenth  century, 
Spain im ported  from  M exico to  Seville an d  Cadiz.48 Im provem ents in  dyeing 
w ere th e  hallm ark o f  French fabrics, the attraction  o f  w hich has several 
in te rpretations. As is apparen t from  Table 11.3, coloured fabrics w ere h igher 
p riced  th an  p lain fabrics o f  the sam e quality, giving th em  an added  attraction  to 
consum ers o f  all social categories. O n  the  o ther hand, the high price reinforced 
the exclusivity th a t converted  th em  in to  luxury  goods and  m arkers o f  status. 
A ccording to  Savary, this regular d em an d  favoured the abuses com m itted  by 
som e French traders, despite the strong  regulations established by C o lbert in  the 
second  h a lf o f  the seventeenth century.49 There were incidents o f  fabrics covered 
w ith  tradem arks o f  lead th a t w ere n o t standard-issue according to  the  regulations.
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In 1740, the supervisor general o rdered  m anufacturers to refrain from  sending 
defective fabrics to Spain, in an attem pt to  take advantage o f  the w ar and  gain the 
confidence of Spanish traders in  the face o f English com petition .50
To differentiate fashion, taste an d  luxu ry  is a com plex m atter. It is well- 
know n tha t France h ad  no rival from  the seventeenth  cen tu ry  in te rm s o f  
elegance an d  luxury, b u t it is h a rd  to  ascerta in  w hether d em an d  for French 
p ro d u cts  in M adrid  was due to the  desire for luxury  o r a reflection o f  the taste 
for French style. It is clear, however, th a t there were significant differences in 
the  quality  o f  F rench w oollens b o u g h t by different social g roups. The nobilily  
b o u g h t only  8 per cen t o f  the French w oollen  cloth registered  in  o u r source, 
bu t nearly  th ree -q u arte rs  o f th is com prised  expensive fabrics (upw ards o f  40 
reales p e r  m etre) and  inc lud ing  th e  g ran a  sencilla color escarlata (at 90 reales) 
in tro d u ced  by the M arquis o f  Escalona, an d  also clo th  from  Abbeville, Sedan 
an d  Elbeuf. It seem s th a t the  nobility  selected only certa in  fabrics; n o t in  vain, 
F rench  dress was associated  to  sa rto ria l refinem ent. The cheaper clo th  b ough t 
by the  nobility  (especially d rugget) was probably  for servan ts’ liveries o r 
lin ing .51 The up p er m iddle class b o u g h t the bulk o f  French w oollen  fabrics, o f  
w hich  only  o n e-th ird  w ere fabrics costing  a round  40 reales p er m etre. Because 
th is  class fo rm ed  the  m ajority  o f  o u r  sam ple, they  w ere also the  ones b ring ing  
th e  greatest variety  o f  fabrics in to  the city, from  the cheapest to  the  m ost 
expensive. Expensive w oollen clo th  from  C arcassonne an d  Elbeuf, an d  m iddle 
quality  tigh t scarlet rateen  can also be found, b u t never fabrics o f  50 reales p er 
m etre  an d  above (see Table 11.3). O n  the o th e r hand , the m idd le  low er class 
in tro d u ced  13 p er cen t o f  the cheapest drugget, sem piternal, sa teen-w oollen  
p rin te d  o r  F rench principela, w hich they  used  for cloaks, capes an d  dresses. 
A m ongst these, co lour rem ained  im p o rtan t.
The w ar w ould  have h in d e re d  o r  p revented  the  im p o rta tio n  o f  cheap 
English fabrics an d  favoured F rench  sem piternals an d  bays: fabrics th a t 
com peted  w ith B ritish ones w ere now  excluded because o f  em bargos.52 
Sem piternals an d  baizes w ere m ed iu m -p riced  fabrics com m o n ly  u sed  by 
various social groups; p erp e tu an as  w ere a sturdy  an d  tightly  w oven fabric, 
often  w orn  by p o o r people, an d  bays w ere fabrics m ade w ith th in  an d  loose 
w ool favoured by the clergy an d  used  for b lankets am ong o th e r  uses. In  fact, 
even before the war, F rance w as co n cern ed  abou t British com petition  an d  tried  
to  get a ro u n d  it by im itating  English fabrics. In the  co rrespondence  betw een
the co n trô leu r general des finances’ an d  inspecto r o f  m anufacto ry  o f  Beauvais 
in  1708, the fo rm er p o in te d  to th e  rivalry  betw een  F rench  an d  English 
sem piternals an d  bays.
French commodities in Madrid: household demand
In  a city  w here keeping up appearances m attered , follow ing fashion n o t only 
involved textiles for dress b u t also affected househo ld  dem and . As Braudel 
h im se lf  asked after all, w here is lu x u ry  m ore consp icuous th an  in  th e  hom e, 
fu rn itu re  and  dress?’53 E ating  w as m ore th a n  food itself; how  an d  w here one 
ate were also im portan t. The m a n n e r  o f  d in ing  w ith  napkins, crockery  or 
tab leclo ths was p a rt o f  the m ateria l life an d  luxury. A ccording to  B enito  J. de 
Feijoo, v isiting  and  w riting  letters w ere tw o com m on  p rac tices o f  sociability.54 
H om es w ere a place for show ing  off ju s t as m uch  as trad itio n a l spaces o f 
sociability  -  such as th e  court, balls, cerem onies and  gardens -  o r  new  ones 
linked  to  cu ltural aspects o f  the  city, such as theatres an d  th e  opera.
The bed ro o m  was cen tra l in  dom estic  life and  in the  use o f  all types of 
textiles, from  covers to cu rta ins, an d  linens an d  pillows from  M orlaix, 
R ouen  o r Laval could  be seen in  M ad rid .55 Som e French  m an u fac tu rin g  
cen tres specialized in  expo rt fabrics; Laval, for exam ple, p ro d u ced  m ain ly  
low -quality  w oollens to m ake sk irts for th e  p o o r an d  exported  to  the Indies 
o r  to  S ou thern  Spain an d  M ad rid .56 The d em an d  for F rench  ready-to -use  
p ro d u c ts  was based  on sh irts  and  handkerch iefs th a t w ere h ighly  popu la r 
from  the  m idd le and  u p p er social class w ho w an ted  to  be bearers o f  French 
fash ion .57
N ew  refinem ent an d  social m an n ers  stim ula ted  the  renew al o f  househo ld  
fu rn itu re  and  utensils an d  for napk ins an d  particu larly  tab lec lo ths (see 
Table 11.4). A new  code an d  b ehav iou r associated  w ith  cleanliness an d  elegance 
was se ttled  even if som e foods w ere still being  eating w ith  the hands. In  Spain, 
the  royal M aestranza o f  table linen  in  C o ru n a  supplied  the royal fam ily and  
u p p er classes. This m an u fac tu re r h ad  a g reat repu ta tion  b o th  w ith in  and  
o u tside  Spain. D espite this, 746 m etres o f  F rench  tableclo ths an d  tab le napkins 
(8.5 p er cen t o f  the tab leclo th  en tries) w ere b rough t in to  M ad rid  from  
N o rm an d y  and  P icardie, especially by the  up p er m iddle class.
Table 11.4 Household demand of French fabrics, I 741 -  I 743
Fabric Unit
Pillow (Morlaix)
Sheet (Laval, Morlaix, Rouen, domestic) 
Decorative cloth table (France)
Shirt (Brittany, Morlaix)
Handkerchief (Cambray)
12
28
4
30
7
Source: AGS, Tribunal Mayor de Cuentas, leg. 1862.
This h ierarchy  o f  consum ption , especially w ith  regard to  the  co nsum ption  
o f  som e househo ld  item s such as tablecloths, suggests w hat Veblen called 
v icarious consum ption . N onetheless, it is necessary  to em phasize the  prob lem  
o f tra n sp o rt costs versus p ro d u c t prices. C onsidering  th a t m ost o f  th e  p ro d u cts  
con su m ed  in  M adrid  w ere textiles, one o f  the explanatory  elem ents is the 
w eight:price ratio. A n expensive fabric w eighs m ore or less the sam e as a cheap 
one, so th e  tra n sp o rt cost will be rough ly  the  sam e (except for the risk  o f  theft 
an d  insurance) and  will thus affect a cheap fabric m ore th a n  an  expensive one. 
In  line w ith  th is fact, recen t scholarsh ip  has no ted  changes in  co n su m er habits 
in  som e M edite rranean  regions, inc lud ing  Spain, arising from  in tense  con tac t 
w ith  F rench  m erchan ts acting  as agents.58
French  style h ad  also involved the  ascent o f  som e professionals, such as 
hairdressers, cou turières’, in te rio r decorato rs an d  chefs.59 A t th e  beg in n in g  o f  
the  e igh teenth  century, th e  p o p u la rity  o f Spanish cuisine was superseded  by 
F rench  -  as Braudel noted: ‘fashion governs cooking like clo th ing’.60 Spices tha t 
w ere basic to m edieval cu isine w ere relegated  to  a m in o r role w ith  respect to 
new  ingred ien ts such as w ild m ushroom s, capers o r sugar, an d  diets th u s  began 
to  be diversified and  enriched. D u rin g  the seventeenth  century, sw eet dishes 
began  to  be served at the  en d  o f  the  m eal, thereby  separating  salty an d  sweet 
food  and  conso lidating  th e  long-estab lished  dessert w ith a new  type o f  
confectionery  m ade w ith  sugar.61 The C om tesse o f A ulnoy gave an  accoun t o f  
th e  crystallized fru it (glacé dans le sucre), a fashion im p o rted  from  Italy, w hich 
she ate at a m eal served in  the co u rt.62 In  the Tableau de Paris, M ercier no ted  
th a t the  new  rages o f  fashion led E lizabeth  Farnese to  accept a haird resser and  
a cook  from  France.63 M ore recently, A ileen R ibeiro has p o in ted  o u t ‘the 
devo tion  to  F rench tastes in  the fashionable w orld  m ade F rench  tailors, valets,
m aids, dancing  m asters and cooks esteem ed com m odities’" 1 and, in her chapter 
in this volum e, Johanna Im akunnas notes tha t Swedish aristocrats frequently  
em ployed cooks tra ined  in Paris. Similarly, from  1709 to 1745, tw o French 
cooks were in charge o f the ciaily d ie t o f the royal fam ily in  M adrid : Pedro 
Benoist an d  Pedro C hatelain .65 A ccording to  o u r source, b o th  b ro u g h t in to  the 
city 120 kg o f conserva de dulce’ (p reserved  sweet). O th er fore igner residents 
also d em an d ed  French sweets, includ ing  M onsieur A rsan, M onsieur D uboucher 
o r M onsier Spinetti, as well as the  Earl o f  Jeves and  the C ountess o f  Belalcanzar.
So too  d id  m any o f  the Spanish nobility.
M ore generally, w hat can be seen th ro u g h  th is source is th a t M ad rid ’s 
citizens in tro d u ced  an en o rm o u s q u an tity  o f sw eet foodstuffs, especially 
a ro u n d  C hristm as, w ith 45 per cen t o f im p o rts  o f  th is  natu re  com ing  in to  the 
city  in  N ovem ber and  especially D ecem ber. In  the  case o f  French sweets, 
d em an d  seem s to  be particu la rly  concen tra ted : D ecem ber reg istered  94.9 kg o f 
sweets, 11.4 kg o ccu rred  in  January, an d  A pril h ad  81.4 kg -  m ost likely 
co incid ing  w ith Easter. Sweets also accom pan ied  cups o f  h o t chocolate in 
afte rnoon  social gatherings. C o lon ial d r in k s were aspects o f  elite sociability’ 
an d  ultim ately  th e  m an ifesta tion  o f  the  rivalry  betw een  na tions.66 E ach em pire 
h ad  its netw orks, w hich co n su m p tio n  reflected. In  Spain, unsurprisingly , 
chocolate was th e  leading s tim u lan t in  the  eigh teen th  ce n tu ry  an d  the 
inhab itan ts o f  M adrid  to o k  it th ick  an d  sp iced w ith  c in n am o n .67 This is one of 
th e  reasons w hy sugar was in  g reat dem and; it was used  as a co n d im en t in the 
k itchen , in  confectionery  an d  distilleries, b u t it was especially used  to  sw eeten 
chocolate. Palacio A tard  sta ted  th a t in  1789, the  co n sum ption  o f  chocolate and  
cacao p e r  capita in  th e  capital reach ed  3.4 kg p er year.68 The h igh  degree o f 
social con tac t betw een  the  S panish  pen in su la  an d  the  S panish  colonies 
favoured  the  transm ission  o f  new  p ro d u cts , an d  it is significant th a t on ly  the 
u p p e r m idd le  class in tro d u ced  sugar from  France, m ain ly  in  O cto b er (1,637.4 
kg), w ith  on ly  3.5 kg o f  sugar in  M ay an d  71.7 kg in  July. The on ly  e n try  (79 kg) 
o f  F rench  cocoa was accoun ted  in  th e  nam e o f  D on A n ton io  Spinetti, w ho also 
in tro d u ced  48.31 kg o f  sugar.
The assim ilation  o f  sem i-luxu ry  colonial p roducts in to  daily  life in  M adrid  
follow ed a d ifferent rh y thm  from  th e  exotic to  the ordinary. Sugar an d  chocolate 
in  the  first h a lf  o f  th e  cen tu ry  w ere still closer to  the u p p er m idd le  u p p e r class 
an d  the  nobility  th an  they  w ere to  co m m o n  people. As p art o f a global process,
Spanish  cooking in teg rated  com m odities as well as new  h ouseho ld  fu rn itu re  
th a t becam e m ore accessible in the  long ru n . F rench cooking an d  cooks were 
p art o f  th is process.
Conclusions
W h at was happen ing  in  the 1740s in  Spain regarding the  co n su m p tio n  of 
lu x u ry  an d  sem i-luxury  goods? D e te rm in in g  living standards in  the  m id ­
eigh teen th  cen tu ry  helps in u n d ers ta n d in g  the c ircu lation  o f  goods an d  the 
assim ilation o f new  trends an d  fashions.69 D em and  d ep en d ed  on  prices, bu t 
the  ability  to  afford luxuries also played a role in  d iscussions o f  consum ption , 
especially in the case o f  expensive com m odities. N onetheless, we m ust n o t 
forget th a t the em ulation  effect cou ld  be as im p o rta n t as incom es in  the  case o f 
certa in  desirable an d  a ¡a m ode  goods. However, these changes w ere u n iq u e  in 
each city and the w ealth ier classes w ere largely the fo re runners  w hen  it cam e 
to  th e  ability to access such p roducts.
The constan t c ircu lation  o f  goo d s and  custom s refash ioned  an d  altered  the 
p a tte rn s  o f  co nsum ption  am o n g  th e  popu la tion , particu larly  in  u rb an  areas 
an d  m ain ly  in M adrid . W h a t em erges from  o u r research is th a t th e re  w ere 
d ifferen t grades o f  luxu ry  th a t channelled  identity. D u rin g  th e  eigh teen th  
century, Spanish society w itnessed  a refinem ent o f  m anners from  n eighbouring  
F rance w hich especially affected the  up p er classes an d  th e  em erg ing  
bourgeoisie. F rench fashion he lped  to  shape taste, a preference th a t seem ed  to 
trick le dow n from  the  court. It held  p a rticu la r  significance because appearance 
an d  iden tity  were very  close. E m ula ting  the  up p er classes w as a w ay o f 
a ttem p tin g  to  m ove up  the  social lad d er w hich is w hy a large p ro p o rtio n  o f 
M ad rid  society show ed a preference for French com m odities, especially 
fabrics. The heterogeneous u p p e r  m idd le  class seem ed to be especially 
in fluenced  by F rench  m odes, by  its co lou red  (blue an d  scarlet) h ig h -p riced  
fabrics, b u t also by food  and  ho u seh o ld  goods, such as table linen. G o o d  taste 
was a ttached  to F rench  fashion, hence the  purchase o f  h ig h -p riced  a n d  high- 
quality  F rench  fabrics, repu tab le by th e ir  co lour and  quality,70 w hich  rein fo rced  
the  idea th a t these fabrics w ere regarded  as luxury  p ro d u c ts  w hich  could  
u n d e rp in  status an d  life style. The nobility  focused th e ir  co n su m p tio n  o f
French  cloth on to  the m ore expensive linen fabrics from  R ouen an d  woollen 
clo ths from  Elbeuf, Sedan an d  Abbeville, includ ing  the m ost expensive woollen 
écarlate an d  the scarlet rateen. T heir preferences seem  to be well defined, 
especially by quality. In th is sense taste, seen as relined  preference, an d  luxury  
w ent h an d  in hand ; bu t lux u ry  was above all d e te rm in ed  by p rice an d  was no t 
therefore synonym ous w ith  taste .71 N o t everyone was able to  afford the 
co n su m p tio n  o f  such com m odities; m uch  d ep en d ed  on  the level o f  incom e of 
each fam ily or social group. M oreover, the  preference for co lourfu l fabrics can 
be seen as a choice linked  w ith  the  aesthetic  an d  quality, bu t also w ith political 
con n o ta tio n s an d  power. This rela tionsh ip  betw een preferences, taste and  
po litics has also been  u n d ersco red  by A line C lem ence in  her s tudy  o f  N aples 
in  th is  volum e. M aterial cu ltu re  is a dynam ic process shaped  by incom es, 
novelty, religion, political econom y, im perialism , taste and, in  the w ords o f 
B raudel, also by social behaviour.
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